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ABOUT JRC
Jewish Reconstructionist Congregation is a 430+ 

member synagogue in Evanston, IL, just outside of Chicago. 



OUR GOAL: Attract new members and increase engagement 

WHO WE ARE: Members who are artists, designers, writers, filmmakers 
and advertising/marketing professionals, with our Executive Director

WHAT WE DO: Develop and support the execution of the marketing plan, 
including engagement on social media, design, website development, 

print media, internal and external communications, and special projects 

JRC’S MARKETING TEAM



BRANDING

Research- What resources already exist, 
competitive analysis

JRC. Daring, inclusive Judaism

Marketing Team roundtable discussion to establish 
key objectives

Brand development workshops/focus groups

Stakeholder interviews



BEGIN TO INCORPORATE 
BRAND MESSAGE

Update “About Us” sections on our 
website, Facebook, and Instagram

Print lawn signs for outdoor services



Incorporate brand message in social media 
and on our new Building Sign



Add plugin that shares Instagram 
posts on our website homepage

Update website to better highlight 
our values



Evaluating new member demographics, we determined who is most 
likely to join and prioritized where to dedicate marketing resources

IDENTIFY TARGET 
MARKETING AUDIENCE

Secondary Market Segments: Young millennials & early childhood families

Ongoing Support Audiences: Exisiting members & larger community

Families with children religious school-aged1.
People 50+ without children or with grown children2.



META CAMPAIGNS FOCUSED 
ON KEY ENTRY POINTS

Taste of JRC High Holidays



BRAND ARCHITECTURE

Who we are

Core Marketing 
Goals

Message Voice

Framework For 
All Marketing & 

Communications

Communication 
& Engagement 

Pillars



OTHER WORK OF THE 
MARKETING TEAM

Interviewing new members to better understand why they chose JRC

Creating a self-guided building tour

Developing a comprehensive new member onboarding plan

Developing a social media series on JRC artists

Tapping JRC teens to create content for TikTok



Lack of 
communications - 

marketing professional 
on staff

CHALLENGES

Ensuring website is 
up-to-date and fresh

Maintaining a robust 
photo library while 
respecting media 

consent and not being 
intrusive

Volunteer burnout 
and attrition



EXAMPLES OF 
SUCCESSFUL POSTS

Jewish Reconstructionist Congregation, Evanston, IL













https://www.instagram.com/reel/DL97wf4RYGh/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==


Jewish Reconstructionist Congregation
303 Dodge Avenue, Evanston, IL 60202

jrctogether.org | 847-328-7678

Micky Baer, Executive Director mbaer@jrctogether.org

THANK YOU!

Rev. Jan. 2026
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